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TFWA World Exhibition Preview
Scorpio brings Superdry and SWAP to Cannes
Scorpio is back at TFWA World Exhibitions with great new ideas for travellers combining innovation and practicality with fabulous quality and superb value for money prices.

Exclusive to Scorpio Distributors for inflight sales is the show-stopping SWAP watch,  which stands for smart watch and phone. SWAP takes wrist-worn technology into a new dimension, combining a watch, mobile phone and media centre. It has a 1.5in TFT colour touch screen for watching movies, and includes a hands free kits, Bluetooth headset and stylus for negotiating the touch screen. The mobile is tr-band and compatible with most networks . Additionally, it has a 1.3meg camera, supports mp3 and mp4 and can be used with up to 2gb flash storage cards. Already listed with Emirates and soon to go onto BA, Qantas, Lufthansa, Swissair and KLM..
Not quite as functional, but equally trendy, are new Superdry watches – again available exclusively from Scorpio for inflight sale. A relatively new player in the fashion industry, Superdry was launched in 2003 aiming to become a brand that focused purely on hiqh quality directional products fused with vintage Americana fabrics and Japanese inspired graphics.
 From humble beginnings in the UK, Superdry is now sold in over 22 countries with celebrities such as David Beckham helping the brand to become extremely popular with people favouring the edgy and unique look. Following the success of the Superdry range of t-shirts, hoodies, jeans and [image: image2.emf]

accessories which heavily feature a retro look, Superdry Watches have fast become one of the main contenders in the watch market. Heavily influenced by Japanese culture, style lifestyle this is also very much apparent in the collection of Superdry Watches. The timepieces have a distinct and unique style and have an exclusive appeal as many of the models are limited edition. Scorpio is offering a collection of 10 watches for the travel retail sector, retailing from £35-£80.
Scorpio will also be introducing new and updated collections for its extensive portfolio of watches and jewellery including Aviator, Pierre Cardin, Esprit, Lacoste, Police ,Rotary, O1 and Puma brands, along with additions to its growing range of TravelEasy accessories, energy saving devices, Power Traveller, Just plush, and Hello Kitty lines.

Scorpio Travel Retail Sales will be exhibiting new styles from Just plush, Time Design and Aviator along with new and distinctive POS.
Highlights will include the global retail launch of Aviator Watches supported by a new, space efficient self select merchandising unit. After trials and discussions with leading retailers the new pos is launched in Cannes this year. Aviator has proved to be one of Scorpio’s most successful watch brands with its fabulous designs, excellent functionality and competitive pricing at between $99 and $179.
‘Time Design, our own high value & fast selling proposition continues to go from strength to strength,’ says group sales director Richard Kennedy. ‘We are launching our fourth generation Time Design Collection at Cannes this year. 2009 will be a record sales year for the brand, fuelled by the economic down turn meaning travellers are even more hungry for great value and choice.’
Numerous new style updates will be launched this year to ‘Just’ plush, ensuring the collection remains fresh and highly collectable. This includes the new “Humphrey Camel & Book” gift set. Originally intended for the Middle East only as a regional gift, this item is now available globally following successful tests markets outside the region.
Last, but by no means least, Pierre Cardin was launched to the ground retail sector at Cannes last year with great success. ‘What we did not have initially, but do have now, is a compact self select merchandising solution,’ continues Kennedy. ‘We have developed a new display, working in conjunction with some of our key customers, and so far it has received the thumbs up from all those who have seen it.’
Stand contacts at TFWA World Exhibition will be Group Managing Director Stuart McGuire, Group Sales Director Richard Kennedy, Director of Sales Middle East/Asia Garry Stoner. 
Once again, Scorpio will also be offering further meeting and hosting facilities onboard the MY Quantum.
Enquiries: Richard Kennedy, Scorpio Distributors Ltd. Tel: (44) (0) 1293 411733. Fax: (44) (0) 1293 414544. Email: info@scorpdis.com. 
For business development opportunities please contact Alan Edwards aedwards@scorpdis.com.
Rowena Holland, Essential Communications. Tel: (44) (0) 1883 622748. Fax: (44) (0) 1883 626219. Email. row@essentialcommunications.org 
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