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TFWA Asia Pacific Preview 
Bigger stand for Scorpio reflects  business
growth and commitment to region
The Scorpio Group is more than doubling the size of its stand at TFWA Asia Pacific this year (K28) to 59sq m, reflecting the growth of its business and continued commitment to the region, despite the economic downtown. Coupled with new brand and product launches for both the inflight and travel retail (ground) divisions, this year’s show will underline Scorpio’s growing strength as a specialist supplier and distributor worldwide.

 On the inflight side, the company will be introducing a new range of TravelEasy energy saving devices that will appeal to all environmentally-aware travellers. This includes the EcoButton, a clever gadget which connects to any laptop or desktop computer (via usb) and, at a click of the button, puts it into the lowest power setting. The energy saved is transmitted to the screen so that the operator can keep taps on how much power is being conserved. Also new is a wind-up radio, offering top rate signal, wind up shaver and wind up torch. Requiring no power source, these are ideal for use by backpackers, at the beach/pool, camping holidays etc, and any traveller looking for ‘green’ ideas.

Also on the stand will be new collections for existing top selling brands such as Aviator, Esprit, Lacoste and Rotary Watches and Pierre Cardin Jewellery. Aviator Watches will be seen for the first time in new optional, ultra- lightweight packaging, designed with space and fuel economy in mind this box can offer a 59% fuel saving on long haul flights, while sophisticated new window-boxes for Pierre Cardin will also be launched.

Brand new from the highly successful Hello Kitty brand are sunglasses, while Scorpio’s inflight toy selection has been extended with the addition of a number of new plush items including Biggles Bear and a cuddly Tiger Plush along with a new Camel and story book concept.

For Scorpio Travel Retail Sales the brand new stand will allow a much wider range of products to be shown with new styles from Just plush, Gamze,Time Design and Aviator, along with the highly successful new free-standing point of sale unit for Pierre Cardin – first shown in Cannes last year/
Products from Original Additions and Transformulas skincare ranges can also be viewed. 

Stand contacts at TFWA Asia Pacific will be Group Managing Director Stuart McGuire, Group Sales Director Richard Kennedy, and Director of Sales Middle East/Asia Garry Stoner.

Scorpio was recently ‘Highly Commended’ as Supplier of the Year at the DFNI Global Awards. Says Richard Kennedy: ‘Being Highly Commended  as Supplier of the Year was a huge boost for Scorpio – still a small company when compared to  the other players nominated we were absolutely delighted to be even considered alongside such prestigious companies . Our mission is to provide real value and service to the industry and the award is indicative that we are achieving that goal.
‘For Scorpio, although we are all facing difficult times in travel retail, we will continue to look long term and believe that Asia Pacific is one of the most exciting growth regions. The key now is to provide the right type of product at the right price for the passengers that do continue to travel; we are confident that the Scorpio portfolio is accurately targeted to this need.’

Enquiries: Richard Kennedy, Scorpio Distributors Ltd. Tel: (44) (0) 1293 411733. Fax: (44) (0) 1293 414544. Email: info@scorpdis.com. 
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