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TFWA World Exhibition Preview
Russ brings oceans of fun to Cannes
Russ Berrie continues to innovate in the children’s sector with a new collection of Sea Pals that enable owners to log onto their own web-based virtual ‘equarium’. Sea Pals will be launched to international travel retail at TFWA World Exhibition (Blue Village D3) and will be a major feature of the stand.
The concept is based on a plush Sea Pals friend, identified by its own logo,
Once purchased the owner can log on to the Sea Pals website and, using the exclusive id number provided, enter a virtual ‘equarium’ where their plush can be named and comes to life. The site doubles as an educational and play area where children can learn about marine life and their specific sea pal, plus play games and collect ‘Pearl Points’ which in turn open up new areas of the site.

Retailing at £7.99, there are ten to collect, all doubling as a finger puppet:  Banner Angelfish, Pink Anemone Fish, Manta Ray, Sea Turtle, Shark, Flame Angelfish, Blue Lobster, Clownfish, Purple Tang and Seahorse.

If two or more plush are purchased, the characters can be linked online and talk to each other using a series of set phrases.
Like  Shining Stars, which enables purchasers of a special plush range to own their own star, Sea Pals is set to become one of Russ Berrie’s most successful items. “Sea Pals is a very exciting concept for us, quite unique in travel retail, truly offering added value and combining both educational and play functions,” says Russ Berrie director duty free sales PaulWiddop. Special packaging is being developed for inflight sales.
Other new lines on the Russ stand will include a new Anamalz concept, featuring a range of eco friendly toys made from sustainable materials including plantation Maplewood and using water based paints and formaldehyde free glue.

Quirky, cute and fun, each piece is handmade and every sale contributes to a trust fund helping wildlife organisations around the world,  The primary target is children 3-8 years old, but the range is also expected to appeal to teens and adults. There are over 25 characters to choose from including farm anamalz (cow, horse, pig, goat, reindeer etc)  and wild anamalz (elephant, giraffe, gorilla, tiger, panda etc). Retail prices are from £4.99.
‘Anamalz are something a bit different and we think they’re going to go down a storm,’ continues Paul Widdop. ‘They have great product attributes – not least that they’re all natural, as well as looking and feeling great. What’s more each purchase can be registered on the Anamalz website to receive an authentic birth certificate.’

Additionally, visitors can see new additions to the Yomiko Classics collection of realistically styled animals, including a new sitting medium cat in four styles, a updated collection of dogs with a cockter spaniel, sharpie, dalmation, schnauzer and new chocolate labrador and maltese which come in two sizes: small at £7.99 and large at £12.99.  In the Jungle series, Russ is adding a gorgeous sitting cheetah, retailing at £12.99, and Lemur in two sizes at £8.99 and £16.99. Yomiko New Borns are also proving  popular and have been extended with a  24 piece cat and  24 piece dog assortment, each retailing at £6.99. 

Details of other new lines being launched will follow.
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