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NEWSRELEASE
POLAROID SETS SIGHTS ON TRAVEL RETAIL WITH NEW FOCUSSED APPROACH 
Polaroid Eyewear, a division of the StyleMark Group, has set up a new travel retail division to concentrate on building sales and distribution in what they see as a market offering massive untapped potential for the brand.
Polaroid recognizes that the sunglass category is increasingly important for their travel retail customers.  Following another successful year in 2009, with their global travel retail sales increasing considerably, Polaroid believes the time is now right to approach the category with a dedicated and focused team.  
 ‘It suddenly struck us that we were really doing pretty well in travel retail without any specific “modus operandi”,’ says Chris Knight, International Markets Sales and Travel Retail Director. ’The brand has always been very strong in Amsterdam’s Schiphol airport, all major Nordic airports and Switzerland, but in the past years distribution has significantly spread well across Europe and also includes Dubai, major Russian airports and France.’ Success has been particularly notable in the UK. Rebecca Harwood Lincoln, UK Country Manager and Travel Retail Manager enthuses: ‘With WDF we are now selling in 31 locations versus 13 in 2008.’ In addition, the Polaroid brand is increasingly popular with airlines and cruise ships/ferries including Qantas, SAA, TAP Air Portugal, Stena Line, P+O Ferries etc.  
The company has decided to coordinate its travel retail communications out of the UK and Switzerland where it has its EMEA Head Office. There will be a much higher level of centralized focus on key accounts and the requirements of the channel as a whole, although execution will remain on a local level to ensure a personalized service and maximum relevance at point-of-sale. 
The company is not afraid to admit that it’s a competitive market out there, but is equally convinced that Polaroid has all the right attributes for travel retail. Jerry Dreifuss, Global Marketing Manager based in the company’s Zurich HQ says: ‘The key reasons for our recent growth and success in this sector appear to include the international nature of the brand, the mid-price positioning, and the fact that all our styles feature original Polaroid polarizing lenses, even in the highly-fashionable end of the styling spectrum. We also have a broad range of product that allows operators to cover all the segments in the mid-tier price range with a brand name that international travelers recognize and trust.  The combination of quality and price is the perfect mix for an impulse purchase.’
Ambitions for 2010 are strong. ‘Travel retail net sales value through UK outlets last year was £500k; this year we’re forecasting that figure to rise as high as £1.5m,’ continues Rebecca Harwood Lincoln. ‘All our current retailers have increased their existing Polaroid collections and are taking on newer collections, such as our licensed Disney and Hello Kitty ranges.’ Research in the UK and Ireland last year showed that customers like Polaroid Sunglasses because they are perceived as good value for money, offer a great fit, fashionable styles, quality polarized lenses and total UV protection. ‘For travel retail, especially in an uncertain trading environment, we believe the brand is perfectly placed, combining well known brand heritage with fabulous classic and modern styling with designs for children, teenagers, women and men. With UK retail prices ranging from £49.99 to £79.99 Polaroid offers a highly affordable proposition for the travel retail sector,’ adds Rebecca Harwood Lincoln.
For retailers Polaroid Eyewear offers a choice of branded merchandisers that hold between 10 and 100 units.  All sunglasses come with a free case and cleaning cloth, and swing tags can be customized to meet the customer’s needs. 
 ‘Polaroid Eyewear is set to become a serious player in the travel retail sunglasses sector,’ says Chris Knight. ‘It’s a sector that is growing significantly faster than the overall travel retail market. We have high – but realistic – expectations for 2010 and are extremely excited about the opportunities ahead in a market segment that is rapidly becoming a key and increasingly significant element of the product offer in travel retail.’
As part of the new strategy, Polaroid Eyewear has appointed Essential Communications as its dedicated travel retail PR consultancy. ‘We realize the importance of marketing and communication in developing industry confidence in our brands and projecting the profile and image across to our existing and potential customers. We are confident that Essential Communications will enable us to achieve those goals,’ adds Chris Knight.
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· Polaroid Eyewear is a division of StyleMark – the world’s largest mid-tier sunglass company. It serves 80,000 retailers in 67 countries worldwide and sells 50 million pairs of sunglasses annually.

· Polaroid is the pioneer of polarized lens technology; all lenses are made in Scotland.

·  For information on Polaroid Eyewear and Polaroid polarized lenses go to www.polaroidsunglasses.co.uk/press 
For trade enquiries: Chris Knight: Tel: +44 (0)1462 743780 Mobile: +44 (0)7734 584619               E-mail Chris.knight@polaroideyewear.com
Rebecca Harwood Lincoln: Tel:  +44 (0) 141 416 0787. Mobile:  +44 (0) 7792 865027.                   E-mail rebecca.harwoodlincoln@polaroideyewear.com
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For press enquiries: Rowena Holland, Essential Communications. Tel:  +44 (0)1883 622748. 
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