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NEWSRELEASE
SCHIPHOL RUNS MAJOR PROMOTION FOR POLAROID SUNGLASSES 
March 2010 has seen Polaroid Eyewear run another major promotion at Schiphol Airport, in partnership with Kappé International.  Kappé International has the duty free beauty drugstore and sunglasses concessions at Schiphol, recently renewed for a further five years. This includes five sunglasses outlets throughout the airport. This is the third year in succession that Polaroid and Kappé have run the promotional event, during which sales see an average increase of  50-60%.

During the promotion the Polaroid brand dominates Kappe’s airport stores, using a variety of POS visuals, logos and branding messages. In advance of the promotion, Polaroid runs group training for sales staff onsite, with demonstrations on polarization, talks on forthcoming fashion trends etc. The company also offers incentives to the shop selling the most Polaroid sunglasses during the promotional period.

 ‘Despite the economic crisis and passenger traffic in the Netherlands falling some 8% last year, Polaroid managed a double digit increase in sales with Kappé during 2009, with a particularly great result during the promotional period,’ says Dutch market manager Gijs van Leeuwen.
Van Leeuwen believes this was a classic response of consumers during difficult economic times. ‘Consumers go back to “safe choices” and opt for traditional, strong brands which they know will deliver the best quality, style and image for the money. Polaroid, with its 75 year heritage and quality reputation, fits this requirement perfectly,’ he says.
‘We’re delighted that Kappé has offered to run the Polaroid promotion again this year and, to date, it looks as though it has been another great success,’ continues Van Leeuwen. ‘Although the emphasis is on Polaroid, we know that the promotion benefits the sunglasses category as a whole; the Polaroid branding acts as a great draw for consumers – but we know that some will still use the opportunity to trade up to designer brands.’
According to Chris Knight, International Travel Retail Director, the annual Kappé promotion is a benchmark for future activities with other key accounts. “As we grow our business in Travel Retail we are keen to identify other retail partners prepared to put the same focus and energy into promotional activity at key times of the year. The results generated by the Kappé activity speak for themselves. It’s a win-win, with Polaroid enjoying wonderful branding exposure and the retailer generating additional consumer traffic and growing the entire sunglass segment for the period concerned.’
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· Polaroid Eyewear is a division of StyleMark – the world’s largest mid-tier sunglass company. It serves 80,000 retailers in 67 countries worldwide and sells 50 million pairs of sunglasses annually.

· Polaroid is the pioneer of polarized lens technology; all lenses are made in Scotland.

·  For information on Polaroid Eyewear and Polaroid polarized lenses go to www.polaroidsunglasses.co.uk/press 
For trade enquiries: Chris Knight: Tel: +44 (0)1462 743780 Mobile: +44 (0)7734 584619               E-mail Chris.knight@polaroideyewear.com
Rebecca Harwood Lincoln: Tel:  +44 (0) 141 416 0787. Mobile:  +44 (0) 7792 865027.                   E-mail rebecca.harwoodlincoln@polaroideyewear.com
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