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Beat the credit crunch and work at sea - Harding Brothers sales keeps recession at bay

The credit crunch may have bitten hard this year, but Bristol based Harding Brothers, which operates shops on the world’s most luxurious cruise-ships, including the Queen Mary 2, Queen Victoria, Celebrity Solstice, Ventura and Independence of the Seas, is currently on a major drive as recruitment agents for new staff. In other words, while many retailers are currently down-sizing – or closing altogether, Harding Brothers continues to grow. 
For 26 year old Jay Kirkpatrick, a sales assistant onboard the Thomson Caribbean, the call of the sea has not come a moment too soon. Previously a sales manager for Virgin Media, Jay was made redundant earlier this year. ‘Jobs in the UK were few and far between,’ he says. ‘I found Harding Brothers advertising retail vacancies on the internet and applied. It is something I had never considered before and sounded too good to be true – effectively getting paid to travel the world! I always wanted to travel without the vast expense that usually accompanies the experience. With this opportunity I could do a job I was familiar with – and previously very good at – earn some money, and wake up in a different place every day.’

Jay is not alone; today Harding Brothers recruits hundreds of men and women of all ages, races and backgrounds to work in its onboard shops – and they’re still looking. ‘In the last 18 months we’ve taken on significant new contracts with the world’s biggest players in the cruise-line business, including P&O Cruises, Royal Caribbean and Celebrity’ says Harding Brothers managing director Harold Gittelmon. ‘Not only will this continue our growth phase, having grown more than 30% per annum for more than five years, it also imposes on us a huge requirement for staff.’
We’re not talking about your average cross channel ferry either; some of these ships are HUGE. Independence of the Seas, for example, accommodates approximately 3,630 guests, double occupancy and shares the title of the world’s largest cruise ship with sister ships Freedom of the Seas and Liberty of the Seas.

Retail experience is necessary and applicants with experience of fine and fashion jewellery retailing are particularly in demand – but otherwise, the main requirement is an ability to get on well with people and be prepared to work hard. 

While Cristina Cruz didn’t lose her job in Dubai, she was getting fed up with her company ‘perks’ rapidly being eroded. So she applied to Harding Brothers nearly two years ago and is now shop manager onboard M/S Boudicca. For her, the travel and rewards make it very worth while. ‘The benefits of travelling to countries and places I never dreamed of going to for free is fantastic. The work is hard, but we are not overworked – as we do get off every time we are in port when the shops are closed – and the pay is really rewarding. The more hard work you do, the rewards are endless!’
So what is it like working onboard a ship - not a walk in the park by any means. This is not a 9-5 job we’re talking about. On sea days the shops can be open for 12 hours or more – and that’s a long working day. But on the plus side, when the ships are at port, the shops are closed and mostly that means employees can go exploring.
‘What’s more, while you’re onboard all your living costs are pretty much covered, so all the money you’re making is disposable income,’ continues Gittelmon.’ Additionally, there are some fabulous commission schemes, which can boost income significantly. Plus, there are fantastic opportunities for rapid promotion. Contracts are usually for six months at a time, so you’re not committing yourself to a life on the ocean wave – but chances are that once you get your sea legs, you’ll be reluctant to come back to terra firma!’
So what would Jay Kirkpatrick say to anyone thinking of a life at sea? ‘Life is short, you only get one shot at it and you should make the more of every opportunity. If you want to see the world and you’re not afraid of hard work, life at sea can be very rewarding. You also have the flexibility of just doing it for six months, or a year, or as long as you want...so why not give it a go?’

 If a life at sea appeals to you, find out more by visiting www.cruiseshiprecruitment.co.uk or apply directly by sending your CV to recruitment@hardingbros.co.uk, 

About Harding Brothers

The Harding Brothers group of companies was founded over 80 ago and operates the finest on-board retail facilities on the best cruise liners in the world.

Harding Brothers' original ship business was formed in 1927, and continues to be a core part of its ongoing activities to this day.

The retail business operates on-board tax- and duty-free outlets on a number of cruise ships whose itineraries take them, literally, all over the world.

Cruise line partners include Cunard, P&O, Royal Caribbean International, Celebrity and Fred Olsen – all sizes of ships from those with just one outlet onboard to massive liners with nine or more shops onboard. In total Harding Brothers operates on some 32 separate vessels offering guests a wide range of products, carefully selected by its experienced team of buyers. These range from the everyday necessities to exciting souvenirs, and from traditional Duty Free Liquor and Tobacco to the glamorous products associated with luxury cruising – on one ship the company even sells  an exclusive cut of diamond: the Solstice. Whether ships are in Valparaiso or Venice, Harding’s aims to keep the shops interesting and well stocked 52 weeks of the year, with merchandise that is often allied to the specific itinerary of the ship concerned and designed wherever possible to appeal to its typical customer profile.
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