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23 carat gold success on Transformulas enhanced range as International carrier Virgin Atlantic increases listings   

Eighteen months after Scorpio announced its exclusive travel retail agreement with Transformulas, the founder and owner Rosi Chapman has further enhanced her travel retail offer with exciting new packaging and additional product development. 

These enhancements have paid off with early success both in the air and on the sea as international carrier Virgin Atlantic doubles (to four) their listings along with two leading charter carriers, Thomas Cook and Monarch Airlines, also adding to their range in-flight. 

Additionally, and of great significance, Scorpio has recently secured listings with P&O ferries and Dubai Duty Free.

Two of the lines recently developed are the Hydration Gold-Radiant skin and Eye Lightening serum.

Hydration Gold-Radiant skin - Combined with 23 carat gold, Hydration Gold-Radiant skin illuminates a natural glowing energy and luxurious golden shimmer. Combined with vitamins and minerals, this ultimate luxurious bio technology crème hydrates, softens the skin giving it a smooth silken texture whilst nourishing the skin with the legendary de-ageing properties of Hyaluronan ‘the key to the fountain of youth’. 

Eye Lightening – Eye Lightening serum introduces nano technology for an advanced new way of de-ageing the delicate eye area and visibly improving skin tone and texture-With a precisely targeted release of active ingredients into the deepest skin layer it can strengthen the fine capillaries, minimise couperose and tear sacs and lighten the completion around the eyes successfully diminishing the puffiness and dark circles, wiping away the signs of fatigue.

Rosi Chapman says: “ I believe that Hydration Gold is a truly innovative and forthright product in its own right. I absolutely adore it and firmly believe that it and my Eye-Lightening Serum has serious potential in bringing in additional revenue without cannibalising existing products.”
Scorpio’s Perfume and Cosmetic brand manager Annie Ramsay-South added: “We are very pleased with the performance to date as both customers, flight crew and sales staff are endorsing the brand. This, with the latest developments should realise huge potential globally and in particular, the Asian market where we can capitalise Transformulas’ mission of ‘beauty without surgery’.” 

These new products will be offered for the first time in Asia at the TFWA Asia Pacific exhibition (K28).
For more information on sales please contact group sales director Richard Kennedy: rkennedy@scorpdis.com.

For new business opportunities with Scorpio please contact Alan Edwards: aedwards@scorpdis.com

                                                                

About Transformulas:  

1/.

Transformulas (Trans- form- yourself) brings affordable luxury to the travel market, allowing our partners to share in capitalizing in the global awareness of the “ageing” market; 50 is the new 30!  With the opportunities of maximising retail sales by bringing “AGELESS” and lifestyle, Non invasive, clinically proven Solutions to consumers in convenient places – what could be more convenient than while in-flight. Transformulas unique, Exclusive innovative anti-ageing solutions will MAXIMISE your travel retail opportunities without cannibalising existing sales.

2/.

Transformulas (Trans- form- yourself) offers Unique, exclusive, Non invasive,, clinically proven anti ageing and lifestyle solutions to the travel market that  maximise travel retail opportunities by allowing our partners to share in capitalizing in the global awareness of the “ageing” market; 50 is the new 30! Our Ethos of Beauty WITHOUT Surgery endorses effective, quality products for the discerning traveller  which brings affordable luxury to travel retail.  We know that making Transformulas products available in convenient places means they fly off the shelf! Or in your case the trolley!
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