HARSTON GROUP
 Press Announcement

TFWA World Exhibition Preview
Harston adds exciting new brands to portfolio for Cannes
First time exhibitor at TFWA World Exhibition this year, Harston Group (Golden Village G10) will be showing a superb portfolio of watch, jewellery and fashion accessory brands including recently added Sekonda watches and Seksy by Sekonda watches and jewellery, plus an exciting new name making its debut in the travel retail industry – watch this space for further announcements!
Harston will be representing Sekonda and Seksy in travel retail markets where the brands are not already distributed. In Cannes, the company will be exhibiting new pieces from the main Sekonda range along with the ladies fashion collection Seksy, wrist wear by Sekonda, and the gentlemen’s contemporary range, ONE.  Travel retail prices range from US$30 to US$120 so it is a perfect value for money collection in today’s climate.  A truly innovative point of sale display allows easy consumer choice and simplifies the sale process for staff.   

Sekonda and Seksy join an expanding portfolio which also includes Puma Time and Esprit watches and jewellery from MYWA (this does not include inflight or Middle East sales); Jacques Farel and Jacques Farel Kids; Cuffwear cufflinks;  Arren travel clocks; and Ted Baker, Shanghai Tang, Pepe Jeans, Hackett and Lulu Guinness eyewear from Mondottica. 
New from Jacques Farel Kids  is the Boys Days of the Week watch Gift set, introduced following the success of  The Girls set of Days of The Week – now a best seller. This set is educational, promotes interaction between parent and child, is time teaching (easy read dial, time teaching hands, time teaching booklet inside packaging ) and comes packed in an adorable blue "Flight case" ideal for kids to store their little treasures afterwards.

 

Also new are Boys and Girls watches with fun rotating disk that goes round and round, while for kids who love to dream and play dress up Jacques Farel Kids has introduced the Pirates watch, The Eskimo watch, the Princess watch and the Cow Girl watch

 

All Jacques Farel Kids products can be merchandised in a new travel retail ‘Shop In Shop’ merchandising unit, where five flexible displays together recreate the back drop of a shop.

Each comes on wheels as well so they can easily be moved around.

 

Finally, in addition to the current Jacques Farel line of watches, gift sets, jewellery, alarm clocks, the company is launching brand new Jacques Farel Kids trolley bags, making the whole concept now more complete and innovative than ever before. 

All can be seen on the Harston stand in Cannes.

 
Stand contacts will be managing director Margaret Taylor, commercial director Stephanie Hum and regional directors Hans Eulenhoefer, Anthony Daintry and newly appointed Jonathan Smith, handling Europe.
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