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 Press Announcement

Duty Free Show of the Americas News
Harston brings latest street style to Orlando
The Duty Free Show of the Americas sees Harston Group introducing the latest models for its street  style watch brands, including Police, Puma and French Connection, along with associated  jewellery and eyewear (Booth 931). ‘Street-style is very much in vogue at the moment,’ says Stephanie Hum ‘Young people increasingly want to make a statement and use a product that they feel identifies with their individuality - their style. These brands allow them to do that whilst, at the same time, remaining within an affordable price range. Also, these days, young adults (and not always so young!) will own more than one watch, as it is more than just a timepiece, it is an accessory that reflects their personality. Thus they are able to wear whatever suits their mood at the time. ‘
New models include Acid, Phantom and Rhyno from Police, bringing elements of leather, metal, stitching and crystal together in various combinations.  Targeted at 'urban warriors' ; truly masculine guys who want to make a statement with their timepiece, Police style is one of a kind, yet remaining accessible. 
French Connection Time presents a fashion forward collection that is a testament to the unique positioning of FCUK, steeped in a history built on fun, playfulness, humour and style. FCUK is the brand that designs trend setting clothing and accessories that have taken the world by storm, from Britain's high street to Hong Kong's Central district. 
The current collection has all the boldness, subtlety, unique qualities and twists on the norm that consumers have come to expect from FCUK. French Connection Time’s range of Men's and Women's watches ensures that whatever the occasion, whatever the personality, French Connection has the perfect solution. For the French Connection woman, elegant and feminine bracelet watches co-exist with sporty, versatile styles for work and play in any environment. When the gents come to town, French Connection Time delivers watches with classic retro cool that brings even the most reserved man into his own forward thinking designs. 
Puma is a long term partner of great racing teams like Ferrari, BMW, Red Bull and Ducati and the Motorsport collection takes the experience from the racetrack to create the most well designed accessories, appealing to those with a thrill for competition and distinctive look to complement their strong style. The Active collection features digital watches designed for an active lifestyle- innovative design combined with all the functions needed for your workout and still wear after the gym for a night out. Puma pushes the boundaries to twist the traditional values in the world of watches.
 
These street style brands join a global/new market distribution portfolio which also includes Esprit watches and jewellery (this does not include inflight or Middle East sales); Jacques Farel and Jacques Farel Kids;  Cuffwear cufflinks;  Arren travel clocks; and Anna Sui, Ted Baker, Pepe Jeans, and Hackett London eyewear.  
* In most cases, Harston Group is responsible for new markets where the brand in question is not already distributed.

 
Stand contacts will be Managing Director Margaret Taylor, Commercial Director Stephanie Hum and Regional Director Hans Eulenhoefer.
Press enquiries: Rowena Holland, Essential Communications. Tel: (44) (0) 1883 622748. Fax: (44) (0) 1883 636319. Email: row@essentialcommunications.org.
Trade enquiries: Stephanie Hum, Harston Group.Tel (1) 416 231 2126; Mobile (1) 416 824 7033. Fax (1) 416 231 2148. Email: shum@harston.com
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