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TFWA World Exhibition Preview
Nestlé celebrates 10th anniversary and promises giant 
surprise in Cannes
They say the best things in life are worth waiting for - and this year Nestlé  International Travel Retail is keeping details of its innovative new product launches well under wraps until TFWA World Exhibition opens on Monday October 26. So to find out more, head for the NITR stand in the Gold Village G03.

Ok, here’s a clue. Think informal gifting and snacking/sharing – both categories show significant growth and  are the cornerstones of any confectionery store. ‘These two sub-categories are vital in driving both in-store visibility of the category and more importantly interaction with key global brands,’ says NITR general manager Catherine Saurais. ‘Our exciting new products give an ideal opportunity to generate a real in-store buzz with a tailored support package to ensure maximum impact and sales.’ Also think  Nestlé Finest Swiss Chocolate. That’s it. No more clues.
NITR will be celebrating  10 years in travel retail during 2009, during which time the category has grown beyond recognition, particularly over the past five years. This is in no small part due to  the company’s implementation of its Category Management principals. In Cannes this year, Nestlé will continue to help customers maximise confectionery sales with complete solution in terms of products and range, Point of purchase merchandising and promotion and best practices.
 

Nestlé  is confident that 2009 will be another  highly successful year for confectionery, which  continues to deliver outstanding growth within Travel Retail and now occupies the 3rd position in category size behind P&C & Liquor. ‘This is in line with the forecasts we have worked with during our category journey since 2003 and on which we are delivering growth ahead of the market,’ says Catherine Saurais. 
‘We look forward to revealing our exciting new product range in Cannes which we are confident will contribute to the continued success of the category  in 2009.’
Stand contact will be: Carole Vernhard-Christinat.

Press enquiries: Rowena Holland, Essential Communications. Tel: (44) 1883 62 2748. Fax: (44) 1883 62 6219. Email: row@essentialcommunications.org.
Trade enquiries: Catherine Saurais, Nestlé International Travel Retail.

Tel: (41) 21 948 29 71, Email: Catherine.saurais@nestle.com.
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