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World famous bunny, Quicky, hops into airports this summer to

support launch of NESQUIK in travel retail
Passengers travelling through selected airports this summer are in for a giant fun surprise when they come face to face with Quicky, the well known bunny and famous mascot of Nesquik, brought to life by Nestlé International Travel Retail (NITR). Quicky will be helping to support and promote the launch into travel retail of one of Nestlé’s strongest global brands: NESQUIK – loved by children worldwide.

First introduction for the brand is a 350 NESQUIK Sharing Pack which appears on shelf from April this year. Each pack contains 21 individually wrapped pieces of delicious NESQUIK chocolate, perfect for children (and their mums and dads) to share and enjoy. Exclusive to travel retail, the summer promotion plans to highlight the launch of NESQUIK and help generate incremental sales.
Running through the summer vacation period, the promotion will target families, with the emphasis being on FUN! Apart from being greeted by the loveable, friendly Quicky character, the promotion offers a free NESQUIK bag with every two sharing packs purchased. So children can take memories of meeting Quicky with them!
Supporting the promotion will be specially designed NESQUIK visuals.

The promotion will take place in various airport locations including Paris CDG, Portugal (Faro, Porto and Lisbon), Casablanca, Marrakesh, Tunis, Monastir, Djerba, Prague and Belgrade. Other locations are expected to be confirmed shortly.

The new NESQUIK sharing pack joins a Travel Retail Exclusive range which also includes KIT KAT, SMARTIES, AERO, QUALITY STREET  and new 550g AFTER EIGHT
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Press enquiries: Rowena Holland, Essential Communications. Tel: (44) 1883 62 2748. Fax: (44) 1883 62 6219. Email: row@essentialcommunications.org.
Trade enquiries: Ian Robertshaw,  Nestlé International Travel Retail. Tel: (41) 21 948 2984, 
Email : ian.robertshaw@nestle.com
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