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IMPERIAL TOBACCO BUILDS BRAND IMAGE WITH                                             NEW PERSONALISED FURNITURE

Imperial Tobacco is introducing a new range of Personalised Furniture (PF) for travel retail outlets globally. It rolled out in Malaga airport with Aldeasa in March and will be introduced into key airports throughout the year, including the Middle East,  Asia and Americas.

The PF has been designed to  support the concept of brand image building within the travel retail/duty free channel and is a direct result of consultation and demand from retailers.

Two programs have been introduced for Imperial’s strategic brands Davidoff and Gauloises, while a range of  Portfolio Brand Furniture has been created for the company’s remaining brands.

The beauty of the new concept is that from one basic furniture design, each brand can be given its own personal look by changing  brand colour lighting and lightbox communication. In addition, the colour of the main unit can be customised to the operator’s shop colours if required.  Panels enable additional communication messages to be included, such as allowances for specific countries, or information on special promotions.

Apart from brands, the units can be personalised to target individual nationalities: Germans for West/Gauloises; the British for Lambert & Butler, Richmond Superkings, Regal and Golden Virginia; French for Gauloises and Spanish for Fortuna.

Various executions are available for wallbays, gondolas, columns/pillars, to enable the units to be installed regardless of shop size and configuration.

More information on the new furniture will be available from the ITG stand at TFWA Asia Pacific (J1) where the company will be emphasising the new look Davidoff cigarettes. The new Davidoff pack design is the unmistakable symbol of today´s cosmopolitan style with its minimalist new look, selected materials, unique colouring and vibrant pearlescent finishing. A brush steel band dynamically frames the pack, drawing attention to its extraordinary bevel edge form.
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