HARSTON GROUP
 Press Announcement

Harston Group secures Cuffwear listing with Virgin
The Harston Group has achieved a listing with Virgin Atlantic  Airlines for two styles of Cuffwear cufflinks commencing October 2009. 

The airline has opted for two fun designs: “I Wanna be a DJ” & “London Taxi”, both retailing onboard at £36.

New to the travel retail market, Cuffwear offers a wide range of fun, casual, and unusual styles of cufflinks for men ranging in price from US$55 to US$90. The man behind Cuffwear is Chris Zownir, who says: ‘Cufflinks give men a chance to be unique. It’s something fun.’ His designs reflect that with images including ‘buy and sell’ signs, sharks, bulls, bears and ‘Bond-girls’, along with sports and gambling theme designs. ‘Cuffwear designs give men a chance to wear their mood, if not their heart, on their sleeve,’ he adds.
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New collections for the global travel retail market can be seen on the Harston Group stand at TFWA World Exhibition (Golden Village, G010).  ‘New styles this fall will be consistent with the current collection: stylish and fun, with a touch of subtle elegance,’ says Zownir. 
 Harston Group acts exclusively for Cuffwear in global travel retail.
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