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William Grant & Sons introduces Glenfiddich Mini Mentor programme 
William Grant & Sons has introduced an airport friendly ‘Glenfiddich Mini Mentor’ tasting programme for the world’s most awarded Single Malt Whisky. Introduced at TFWA Asia Pacific and GATE ONE2ONE earlier this month, this five to seven minute blind nosing and tasting of Glenfiddich 12, 15 and 18 year old allows travellers to find their preferred Glenfiddich.
Hostesses/promotion staff introduce travellers to the three single malts as ‘fruity’, ‘sweet’  and ‘woody’, firstly in a neat format and then with water to release the various aromas.  Nosing is followed by tasting and consumers are talked through the process with hostesses suggesting the aromas that they should be sensing. This is supported with information cards and visuals. In airports where tastings are not permitted, there is the opportunity to use aroma boxes for each type. Finally, participants are asked which malt they prefer and the age is then revealed. The idea is that the tasting will inspire travellers to then purchase their preferred Glenfiddich which will be linked to a further promotional activity such as a gwp.
‘The programme is designed to be short enough that travellers are not worried about missing their flight, but long enough for them to pick up new knowledge about Glenfiddich and feel they have learnt something,’ says William Grant Trade Marketing Manager Ian Taylor. 

The promotion is available to all airports internationally where Glenfiddich has a presence.

‘The Mini Mentor takes up very little room and can act as a fantastic draw into the duty free liquor area of an airport,’ continues Taylor. ‘ For consumers it’s an easy and interesting way to try various Glenfiddich ages and choose a product based on aroma and taste rather than simply price. It’s just part of a range of promotional activities planned for Glenfiddich throughout the year which we believe are critical in continuing to drive sales for the brand.’

Apart from the Mini Mentor Programme, the use of aroma visuals – eg of a pear, apple, fruit cake etc – are to become more important in merchandising of Glenfiddich instore. For example, a new double wall unit shortly opening in Hong Kong airport will feature this imagery as part of the display.

‘It’s all part of educating the consumer to think beyond the actual whisky and into all the elements that have gone into creating the unique aroma and flavour of each Glenfiddich age,’ adds Taylor.
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Notes to Editors

· William Grant & Sons is an independent family-owned distiller founded by William Grant in 1886 and today still controlled by the fifth generation of his family.  The Company distils some of the world’s leading brands of Scotch whisky, including the world’s favourite single malt Glenfiddich®, the handcrafted range of The Balvenie® single malts and one of the world’s no. 4 blended Scotch, Grant’s®, as well as selected other spirits, including Hendrick’s® Gin, voted the ‘World’s Best Gin’ by the Wall Street Journal.

· Visit www.williamgrant.com for more information on the Company and its brands

