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BRAND EXCELLENCE IN 2008 CREATES CONFIDENCE FOR YEAR AHEAD
Following a busy and extremely successful week at TFWA World Exhibition last month, William Grant & Sons remains optimistic about the year ahead in travel retail.  
‘Market conditions are difficult,’ says Global Travel Retail Director Rita Greenwood. ‘However, we believe there are still positive opportunities for William Grant & Sons brands and it is time to be brave, flexible and creative and to follow in the pioneering spirit of our founder, William Grant.’ 
Trading will be at its most critical during the second half of 2009, when we expect to see the continued polarisation of value for money brands at one end and premium brands at the other. ‘The positive reception to our Travel Retail exclusive, The Balvenie 14 year old GoldenCask in Cannes supports our confidence in our luxury credentials.  GoldenCask will be a focus for 2009, and we can promise some extraordinary developments for Glenfiddich to celebrate the 40th anniversary of the distillery opening to the public. ’

The complete repackaging of Grant’s Family Reserve in striking red livery as part of a £35million campaign to elevate the brand to podium position (No.3 blended scotch) has had significant success.   Grant’s is demonstrating a renewed energy globally, taking markets like Russia by storm, showing a 151% growth here in 2007 alone.  2008 has seen an 18% increase in sales year on year across travel retail.  As part of the Premiumisation strategy, a 12yo Grant’s variant was successfully launched into the Russian duty free market in October, roll out in Portugal duty free is planned in the New Year. 
The fun and quirky approach of Hendrick’s gin has helped the brand surpass Tanqueray 10 as the world’s leading super premium gin with a 42% market share.* Show-stopping unconventional promotions have defined the brand this year, including a fabulous hot air balloon sampling over summer at LHR T3. This activity saw a 258% sales uplift in comparison to the same period in 2007 - winning a Highly Commended at the Drinks International Awards in Cannes.  There are plans for yet more unusual and extravagant tasting activity in 2009. 
2008 has proved to be another very successful year for William Grant & Sons, named as Best Supplier 2008 at the DFNI Global Awards and Distiller of the Year 2008 at the International Spirits Challenge.  Glenfiddich won more gold medals than any other distiller for the quality of its single malt at the ISC, earning the brand the inaugural Excellence in Craftsmanship award. The Glenfiddich 40 Year Old cemented its reputation as the finest single malt, collecting the overall Trophy award.
Having enjoyed such a positive year, more of the same is the message for 2009.  ‘High product visibility and strong, focused airport promotions are key to the Travel Retail strategy in 2009.  We’re confident of coming through this tricky time well.’ Greenwood continues, ‘it is essential to maintain and grow industry confidence in our brands and getting the right messages, image and profile across to our customers is vital. To that end we have taken a number of marketing decisions, including the appointment of Essential Communications as our new Travel Retail pr consultancy.’
* IWSR data
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· William Grant & Sons is an independent family-owned distiller founded by William Grant in 1886 and today still controlled by the fifth generation of his family.  The Company distils some of the world’s leading brands of Scotch whisky, including the world’s favourite single malt Glenfiddich®, the handcrafted range of The Balvenie® single malts and one of the world’s no. 4 blended Scotch, Grant’s®, as well as selected other spirits, including Hendrick’s® Gin, voted the ‘World’s Best Gin’ by the Wall Street Journal.

· Visit www.williamgrant.com for more information on the Company and its brands

