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TFWA ASIA PACIFIC PREVIEW
William Grant & Sons introduces Balvenie GoldenCask 14 yo travel retail exclusive to Asia Pacific markets

The highlight of the William Grant & Sons stand at TFWA Asia Pacific this year (stand no J2) will be the company’s new travel retail exclusive:  The Balvenie GoldenCask 14 Year Old single malt.  This unique new expression completes an award winning portfolio of Balvenie Single Malt Scotch Whiskies available to the Asia Pacific including The Balvenie DoubleWood 12 Year Old, The Balvenie Single Barrel 15 Year Old, The Balvenie PortWood 21 Year Old, The Balvenie Thirty and The Balvenie Cask 191 50 Year Old.  

Visitors to the William Grant & Sons stand will be able taste for themselves the unique and award-winning The Balvenie GoldenCask 14 Year Old, which was matured first in traditional oak whisky casks before finishing in Caribbean rum casks. This gives the malt a fruity sweetness and subtle spice, which is quite different to anything else available. Presented in the traditional Balvenie tube, with an ABV of 47.5%, the introduction is being supported by tastings in airports.
The Asia Pacific is a special region for The Balvenie. Last year the family-owned Speyside distiller released just 151 bottles of The Balvenie 1964 Single Malt Scotch Whisky exclusively for Sky Connection at Hong Kong International Airport. In addition, 2008 also saw a single cask of rare 1975 vintage bottled exclusively for Taiwanese whisky enthusiasts.
Along with The Balvenie range of handcrafted single malts, the William Grant & Sons stand will of course feature the world’s most awarded Single Malt Whisky, Glenfiddich – and the new ‘Glenfiddich Mini Mentor’ tasting programme (an airport friendly, five minute blind tasting that allows you to find your perfect Glenfiddich) as well as the world’s leading super-premium gin Hendrick’s, which continues to show tremendous growth in travel retail, and the repackaged Grant’s Family Reserve, which saw an impressive 18% increase in travel retail sales last year.
Stand contacts are Marketing Manager Ian Taylor and Marketing Assistant Emma Humphreys.
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Trade enquiries: Ian Taylor, William Grant & Sons.  . Tel: +44 (0) 20 8334 1258. Fax: +44 (0) 20 8332 1695.  Email Ian.Taylor@wgrant.com 
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Notes to Editors

· William Grant & Sons is an independent family-owned distiller founded by William Grant in 1886 and today still controlled by the fifth generation of his family.  The Company distils some of the world’s leading brands of Scotch whisky, including the world’s favourite single malt Glenfiddich®, the handcrafted range of The Balvenie® single malts and one of the world’s no. 4 blended Scotch, Grant’s®, as well as selected other spirits, including Hendrick’s® Gin, voted the ‘World’s Best Gin’ by the Wall Street Journal.

· Visit www.williamgrant.com for more information on the Company and its brands

