[image: image1.png]WILLIAM GRANT&SONS




Duty Free Show of the Americas News
WILLIAM GRANT & SONS STEPS POSITIVELY INTO 2010
Reigning International Spirits Challenge Distiller of the Year, William Grant & Sons enters 2010 following its most successful year to date in travel retail. Despite the global recession and a drop in passenger numbers, the company has experienced growth in both volume and value terms – a testament to William Grant & Sons total belief and investment in the travel retail sector and a real understanding of travellers’ requirements and needs. Confident that the company will continue to go from strength to strength in 2010, William Grant & Sons exhibits at this year’s Duty Free Show of the Americas with a strong product portfolio of both international and regional spirits brands (Booth 100).

GLENFIDDICH.  This year is one of the most important in Glenfiddich’s history as William Grant & Sons sets out to rejuvenate the brand and reaffirm its place as the world’s finest premium single malt Scotch whisky. 2010 sees further empowerment of the brand with the new look Glenfiddich 40 Year Old and Glenfiddich 30 Year Old Single Malt Scotch whiskies.  Retailing at $2,325, just 600 bottles of the prestigious Glenfiddich 40 Year Old have been bottled from this vatting. They will be available globally for both domestic and travel retail markets, while the newly packaged Glenfiddich 30 Year Old ($340 RRP in travel retail) will replace the current variant from the end of February 2010. 
Amongst the many other exciting plans for Glenfiddich is the introduction of Rich Oak, a new ‘Glenfiddich Explorer malt’ – distinctly different from the core range, but remaining consistent with the Glenfiddich heritage.  Combining tradition with unique innovation, Rich Oak is testament to the skill and craftsmanship of Malt Master Brian Kinsman. This 14 Year Old malt is finished in specially made American and Spanish oak casks, allowing the aged whisky to take on just the right amount of extra flavours. The look is clearly Glenfiddich but distinctive within the range - retaining equity of strong earthy, ochre colourways with repeated core colour for the foot panel, offering a window to the story of the product.  Retailing at $46, Rich Oak will be available to travel retail in the summer

GRANT’S.  For Grant’s Blended Scotch Whisky the focus is on premiumisation and Grant’s 25 Year Old, available exclusively in Global Travel Retail from June 2010. Grant’s 25 Year Old celebrates over 110 years and five generations of the Grant’s family, containing some of the world’s most highly-prized and distinctive malt and grain whiskies, including the first whisky ever laid down at Grant’s Girvan distillery. Each individually numbered batch is married in oak tuns for six months, producing an exceptional whisky full of warmth and character, each sip as memorable as the family it celebrates. Presentation is in a bespoke glass bottle encased within an individually hand finished cobalt blue presentation box adorned with champagne gold engraved metalwork. Just a single batch  of Grant’s 25 Year Old will be available, exclusively in travel retail in 2010, at a recommended retail price of $225 per bottle.
HENDRICK’S GIN. Orlando sees the introduction of an exclusive Hendrick’s travel retail gift pack, bringing additional shelf stand out and appeal, combining theatrical design with travel-themed graphics in the brand’s typical quirky style.  Containing a bottle of Hendrick’s gin and a fine bone-china teacup, the gift pack will be on shelf from April retailing at $31. Now the world’s leading super premium gin, Hendrick’s in travel retail will continue to focus on the sublimely abnormal with show-stopping promotions, fun packaging and quirky theatre that is surprising and intelligently unusual.  

THE BALVENIE.  The highly successful Balvenie Golden Cask 14 Year Old Global Travel Retail exclusive, retailing at $72 continues to highlight the hand crafted single malt range, along with the duty free version of The Balvenie Portwood Aged 21 Years, this year’s International Spirit Challenge single malt trophy winner; the latter differentiated from the domestic markets with its higher 47.6%  abv and non chill-filtered production. Both will feature on the William Grant & Sons Orlando booth.
STOLICHNAYA.  The potential seen for this regionally distributed world’s best selling vodka is underlined with the announcement that a Brand Activation Manager will be appointed specifically to promote ‘Stoli’ on US Caribbean cruiseships. Further details will be available on the booth.
NOT FORGETTING.  Brands of the future, including Tequila Milagro, made from 100% estate grown, hand-selected, blue agave, combined with a careful aging process that harks back to a time when making tequila was an art-form.  
 “As an independent, still family owned company, we like to think we are able to do things a little differently at William Grant & Sons,” says William Grant & Sons’ Erik Thomsen ‘For us, the key is passion and belief – passion and belief in our brands, passion and belief in the market sector.

‘For us, 2010 is an incredibly exciting year, particularly for Glenfiddich which sees massive investment behind the brand, re-emphasising its place as the world’s single most awarded malt whisky, and for Grant’s with the launch of 25 Year Old and a Distillery Edition. The emphasis is on travel retail exclusives and exclusive vintages, premiumisation, and high-end, high profile promotional activity to firmly place William Grant & Sons brands at the forefront of the liquor sector.’ 

Trade enquiries: Ian Taylor, William Grant & Sons. Tel: +44 (0) 20 8334 1258. Fax: +44 (0) 20 8332 1695.           E-mail Ian.Taylor@wgrant.com 
Press enquiries: Rowena Holland, Essential Communications. Tel: +44 (0) 1883 622748. Fax: +44 (0) 1883 626219. Mobile: +44 (0) 7710 219784. Email: row@essentialcommunications.org
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Notes to Editors

· William Grant & Sons is an independent family-owned distiller founded by William Grant in 1886 and today still controlled by the fifth generation of his family.  The Company distils some of the world’s leading brands of Scotch whisky, including the world’s favourite Single Malt Glenfiddich, the handcrafted range of The Balvenie Single Malts and the world’s oldest family blend, Grant’s, as well as selected other spirits, including Hendrick’s Gin, voted the ‘World’s Best Gin’ by the Wall Street Journal.
· Reigning ISC Distiller of the Year, William Grant & Sons Ltd was awarded five gold medals at both the 2009 International Spirits Challenge (ISC) and the 2009 International Wine & Spirit Competition (IWSC) for its highly regarded portfolio of premium spirits brands.  
· Visit www.williamgrant.com for more information on the Company and its brands

