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CIR EXPANDS TEAM TO OFFER BROADER SERVICES TO TRAVEL RETAIL
UK based category development agency Counter Intelligence Retail (CIR)  is expanding its team as it continues to develop and refine the services offered to travel retail brands and retailers globally. 

Newly appointed Head of Category Development is Kevin Brocklebank, who joins CIR after almost seven years at World Duty Free where he was pivotal in driving retail and category thinking into the Commercial Finance team for Marketing and Trading. Whilst there he also set up the Micro Space Planning function and developed commercially led processes for both the micro and macro space functions. Prior to this he spent seven years at Dixons Stores Group in retail operations, product marketing and Space Planning.  

Says CIR Founder Director, Garry Stasiulevicuis : ‘We are delighted to welcome Kevin to the team. Having worked within retail operations, marketing, space planning and finance – with specialisation in category development – he brings massive experience and direct industry knowledge to the business.’

Kevin will initially be heading up the Diageo Category Team, optimising data to generate more in-depth insight and recommendations to enhance the company’s trading relationship with its customers. 

‘We are now in our second year of working with Diageo and are confident that Kevin will further strengthen our relationship,’ continues Stasiulevicuis. ‘This is a very exciting time for Counter Intelligence Retail. We are now into our fifth year of partnership with Nestle International Travel Retail and are expanding our business through both our category development and research services with retailers and brands including JTI, Cadbury and BAT.
As part of its commitment to the business, CIR has also further invested in new exclusive software that houses and combines multiple data sources from travel  retail operations enabling retailers and brands to obtain a much more rounded view of category performance across the globe.

Meanwhile, CIR continues to develop its team and is now looking for a UK-based Research Manager to lead the dynamic research function in delivering greater shopper and consumer insights and understanding to their clients across the globe. 
For more information about this vacancy please contact Garry Stasiulevicuis or Julia Padgett at Counter Intelligence Retail. 
Tel: +44 (0) 1904 449408 or 
Email: garry@counterintelligenceretail.com  or julia@counterintelligenceretail.com . 
About Counter Intelligence Retail.  Counter Intelligence Retail is an integrated multi-service agency developing commercial propositions for retail brands and categories

Optimising a unique blend of shopper, consumer and category insight to drive strategy and provide a meaningful experience for shoppers, CIR ensures brands and categories engage with the shopper through the provision of simple solutions to complex issues.

Further enquiries :  Garry Stasiulevicuis, Counter Intelligence Retail. Tel: +44 (0) 1904 449408. Email: garry@counterintelligenceretail.com.
Press enquiries: Rowena Holland, Essential Communications. Tel: +44 (0) 1883 622748. Fax: +44 (0) 1883 626219. Email: row@essentialcommunications.org.
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