[image: image1.png]COUNTER
I#I'ELLIGENCE RETAIL





CIR EXPANDS TEAM TO STRENGTHEN SERVICES TO TRAVEL RETAIL
UK based category development agency Counter Intelligence Retail (CIR)  is expanding its team for a second time this year in response to increased demand for its services to travel retail brands and retailers. 

Deborah Binks joins CIR as a Senior Research Analyst from leading UK based shopper and consumer research agency Bezier. Deborah has spent the last eight years studying and working in retail based market research and has specific skills in understanding and interpreting in store shopper behaviour, a skill that will prove to be invaluable as CIR drive additional focus towards this critical area.  

Nilesh Prjapati joins CIR as a Senior Category Development Analyst. Nilesh has spent the last 14 years in various key commercial analyst roles at Nestlé UK. Nilesh brings with him a wealth of experience in category development and has clear brand, category and retail development understanding.  

Says CIR Founder Director, Garry Stasiulevicuis : ‘Both these appointments will significantly enhance our client service offer and demonstrates our commitment to bringing experience and expertise to the business, ensuring we provide our clients with the best service available in the industry.’
Deborah will take up a pivotal role on the research team and will be given immediate responsibility in supporting the delivery of a number of brand, category and retail led projects that CIR is performing as part of an exciting and globally reaching research plan in 2010. 
Nilesh will join the Category Development Team, reporting to recent recruit Kevin Brocklebank who joined CIR in January after almost eight years at WDF. Nilesh will be responsible for optimising data to generate more in-depth insight and recommendations to enhance CIR’s client’s relationships with its customers. 

Continues Stasiulevicuis: ‘2010 is shaping up to be very exciting for Counter Intelligence Retail. The breadth and depth of projects we’re working on shows just how keen the industry is to understand the changing shopper base and develop sales through exciting in store initiatives. We have secured our long term key client relationships for another year and have expanded our business through both our category development and research services with retailers and brands across all categories.’
As part of its commitment to the business, CIR has also further invested in new exclusive software to support its shopper observation and behaviour research. A technique recently used to influence positive change in store for retailers such as The Nuance Group, World Duty Free and Dubai Duty Free.  
About Counter Intelligence Retail.  Counter Intelligence Retail is an integrated multi-service agency developing commercial propositions for retail brands and categories

Optimising a unique blend of shopper, consumer and category insight to drive strategy and provide a meaningful experience for shoppers, CIR ensures brands and categories engage with the shopper through the provision of simple solutions to complex issues.

Further enquiries :  Garry Stasiulevicuis, Counter Intelligence Retail. Tel: +44 (0) 1904 449408. Email: garry@counterintelligenceretail.com.
Press enquiries: Rowena Holland, Essential Communications. Tel: +44 (0) 1883 622748. Fax: +44 (0) 1883 626219. Email: row@essentialcommunications.org.
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